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Business Is Romance 


I+ surely is not unpatriotic to say that one of the most 
cheerful items in the story of business revival has to do 
with a foreign corporation. For the year 1933 the Hud- 
son’s Bay Company reports a modest profit of $150,000 
after registering an average annual loss of about 
$1,500,000 in the preceding three years. 

What business is the Hudson’s Bay Company engaged 
in? It is today the world’s largest purveyor of romance. 
On the side it trades in furs and sells land for settlement, 
and these are the things on which deficits were incurred 
in 1930-32 and a small profit was made last year. But to 
ninety-nine persons out of a hundred this is not what the 
name Hludson’s Bay Company stands for. It stands for 
the last of the great open spaces on this continent, and 
for the Canadian mounted police who get their men, and 
for Stefansson’s “‘friendly North,”’ and for herds of rein- 
deer ina ten years’ trek from Alaska to Baffin Land, and 
for that trading post and Eskimo life which the movies 
have lately .discovered. 

Many of these popular notions may be geographically 
and legally askew, but in the higher realm of the 
emotions they belong with the Hudson’s Bay Company. 
If that organization charged the novelists and scenario 


writers only a modest royalty, it would have wiped out 


its recent annual deficits. 


New York Times, March 29, 1934. 
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“No. 1 Northern” 
The Dominion Government's 2,500,000 Bushel Grain Elevator at Fort Churchill, on Hudson Bay 








THE BEAVER, June 1934 


THE HBC PACKET 


Tue press clippings which filter through. The 
Beaver office and into the files in a tireless stream 
are the living record of a remarkably active public 
interest in the 
Hudson's Bay 
Company out- 
side the borders 
of the Domin- 
ion. From all 
parts of the 
United States 
: : they come, sent 
: ATLANTIC OCEAN to us in neat 
E bundles from 
the press clip- 
ping agencies. A selection from today’s bundle will 
indicate the wide range of subjects relating to the 
Company which appear in the newspapers. 

The New York Daily News-Record reports by 
cable from ‘its London office the Company’s net 
profit for the year. 

The Boston Traveler, in reporting the plans for a 
1934 scientific expedition, mentions H B C north- 
ern activities. 

The Los Angeles Herald-Express, in an article 
on pioneer medicine, refers to H B C as “The great 
medicine men of the Arctic.”’ 


The Plain Dealer, Cleveland, Ohio, has an ac- 





STATES) ¢~ 





count of the annual ceremony of spraying by the. 


soldiers of the barracks of the famous 107 year old 
apple tree planted by the Hudson’s Bay Company 
at Vancouver in the state of Washington. 

The Post-Intelligencer, Seattle, Washington, re- 
ports that the Hudson’s Bay Company has entered 
a suit against a local firm for the misuse of the 
Company name. 

The Herald, Shelby, Michigan, has an account 
of the drifting of the Baychimo, which has become 
a perennial favourite ‘Arctic Mystery’ with all the 
adjectives of ghost ships, etc., thrown in. 

The New York Times notes that the advance 
party of the Bedaux-Canadian 1934 sub-Arctic 
Expedition will leave Fort St. John, B.C., on April 


|, the Hudson’s Bay Company having established 
food depots in advance. 

The New York News-Record announces that the 
Company will in future purchase all merchandise 
in New York through the Associated Merchan- 
dising Corporation. 

These cuttings are selected at random, but they 
serve to remind us that the Company is news and 
that the recurrent appearance of our name in print 
under favourable auspices is an active asset. 
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The life problems of a company magazine are 
beyond number. A house organ—and there is a 
wide difference between the two—is a sufficiently 
complex machine with its recital of babies, picnics, 
surprise parties and marriage announcements to 
drive most editors back into the quiet retreat of 
the sales division. Yet the house organ has one 


major advantage over the Company’s magazine— _ 


it is sensitive to reader demand. The Company 
magazine, circulating as it does both inside and 
outside the Company, must satisfy a widely di- 
verse group. It has not the quick reaction of ap- 
proval or disapproval from its readers by which to 
chart its editorial course which the intimate, in- 
ternal publication enjoys. A mere recital of per- 
sonnel news is almost sufficient to insure ‘reader 
interest’’ in the house organ, but the Company 
magazine must not only hold the interest of staff 
but make friends for the Company among cus- 
tomers and business associates. It must take the 
day-to- day material of Company life and drama- 
tize it with vigour and honesty. It is comparatively 
easy to take some current event in the Company's 
operations and make a “‘good story’ of it in a 
magazine sense to be read by outsiders, but to do 
that and still make it interesting to the people 
whose daily work is involved is one of the real jobs 
of the Company magazine. The Beaver attempts to 
do this and no yardstick can be laid down to meas- 
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